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“What is a Story?”



He went to the store.



Not what is a story, but where is it?

explicit or implicit
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Write it!





Observable 
results:

(What happened)



Commentary, 
insights, reflections, 

perspectives



Links



Explore “Learning Histories”

• Google search “learning histories” 
by Art Kleiner.

• www.LearningHistories.net 
“Participative change through storytelling”



Use your imagination!

• Develop an “e-newsletter.”

• Develop case studies for training. (“What 
would you have done?”)

• Create your own fable. “Once upon a 
time…”

• Blog: “Stories of Our Organization.”

• What are your ideas?



Draw it!
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Bring it to life!



www.SeriousPlay.com
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Begin reflecting:

• What are the “narrative assets” in your 
organization, workgroup, family?

• What are some ways you can share the 
story?

• How will you engage the system in drawing 
out the meaning together?
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Ask me about GO Team – a library of 18, 
easy-to-deliver team training topics.


